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REeLIANCe Communications

Anil Dhirubhai Ambani Group

BIGF]]x com eyes Rs 10 crore from ad revenues

BSREPORTER

H Mumbai, 4 September

s BEGFlix.com, Reliance Big

ntertainment’s movie

~ download portal, has set a tar-

i
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get of raking in Rs 10 crore from
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financial year.
Accordmg to BIGFlix.com
Operating Officer Kamal

Gmnc‘handani “The Indian
movies download market is
on the threshold of a vast ex-
pansion and BIGFlix.com as-

pires to optimally capture the

inﬂophnmﬁ'omhme-
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to-time.” BIGFlix.com garners
revenue from three sources -

gins, while in mid-roll the ads
will be shown in the middle of
the film.

The rates for pre- and mid-
roll advertising is in the range
of Rs 600-850 per 1,000 views.
While the banner display rates
are priced around Rs 200-300
per 1,000 views, the pricing for
SPONSOTS can vary on a case-to-
case basis. The portal, which
has completed a year in oper-
ations, has witnessed 50 million

page views and 3 million unique
visitors per month. By March
2009, the company plans to
achieve 100 million page views
and plans to increase its cata-
logue to 5,000 titles.
BIGFlicks.com currently has
around 1,200 movie titles in ad-
dition to other content such
as 100 television shows.
Murtuza Kagalwala, busi-
ness head, BIGFlix.com, said,
"“kmmmtanﬂyaddmgm
tent, catering to both interna-
tional and domestic audiences
to achieve a significant mar-
ket share in this space. Our mot-
to is to provide entertainment



